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Who we are



Pru & M&G 
Investments
• Smoothed, planet-friendly 

and Risk Managed funds

• Wide range of OEICs

• Full range of tax wrappers 
and solutions

Platform
• Full asset universe plus 

Model and Bespoke 
portfolios

• Family linking capability 
and pricing

• Run your CIP or CRP 
your way

Account Management

M&G plc is a company incorporated and with its principal place of business in England, and its affiliated companies constitute a leading savings and investments business. M&G plc is the 

direct parent company of The Prudential Assurance Company Limited. The Prudential Assurance Company Limited is not affiliated in any manner with Prudential Financial, Inc, a 

company whose principal place of business is in the United States of America or Prudential plc, an international group incorporated in the United Kingdom.
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Important information
This content is based on our understanding of current taxation, legislation and HM Revenue & Customs practice all of which are liable to change 

without notice. The impact of any taxation (and any tax reliefs) depends on individual circumstances. Where content includes case studies or 

examples these are for illustration purposes and are not recommending a specific course of action.

Past performance is not a reliable indicator of future performance. The value of an investment can go down as well as up and your client may get 

back less than they’ve paid in.

No reproduction, copy, transmission or amendment of this presentation may be made without our written permission.

NextWealth - Pru has no association with NextWealth and as such, it’s your responsibility to carry out appropriate due diligence on the firm. 

Other services of a similar nature may be available or may become available.

Data sharing

As Pru (part of M&G plc) and intelliflo have teamed up to run this seminar, event data and feedback from this seminar will be 

shared between Pru and intelliflo accordingly. By registering and/or attending this seminar you have agreed to these terms. For more information 

on each company's data handling process, please visit their privacy notices on their websites.

M&G plc is a company incorporated and with its principal place of business in England, and its affiliated companies constitute a leading savings 

and investments business.

M&G plc is the direct parent company of The Prudential Assurance Company Limited. The Prudential Assurance Company Limited is not 

affiliated in any manner with Prudential Financial, Inc, a company whose principal place of business is in the United States of America or 

Prudential plc, an international group incorporated in the United Kingdom

For Adviser use only. Not for use with clients.



Learning Objectives

By the end of this session, you will be able to:

2.

Explain who has 
responsibility to different 
aspects of the value for 

money test

1.

Describe how platforms can 
help meet the new 

requirements

3.

Articulate what M&G are 
doing to help advisers meet 

their obligations.

For Adviser use only. Not for use with clients.



Survey of financial advisers

For Adviser use only. Not for use with clients.



Ongoing suitability
“My read on how we're going to look at Consumer Duty is we're going to appraise the suitability of platforms based on target market. 
So we're going to identify value for that client at the outset, but then also, we're going to appraise value for that client ongoing, and 
we're not going to be afraid of moving between platforms as value shifts and value changes….I will also say that we don't see cost as 
value. The platform cost is one element. But it’s the features that the client is going to use and use on an ongoing basis that we think 
adds value.”

Alignment to client outcomes
”We’re beginning to ask questions around our due diligence in terms of, ‘how do platforms expect to meet the consumer duty 
requirements’. What we're trying to do is find out more about plans around consumer duty and their internal businesses so that we 
can see that we're aligned….At the end of the day, and it's making sure that we have a voice and say ‘we might not be your direct 
customer, but we are the customer, we are the ones that will recommend you. If you do a good job, we will recommend it to our
clients…”

For Adviser use only. Not for use with clients.



Due diligence and poor service

“We do two things to evidence what we’re doing in choosing the best providers. One is we do our due diligence around who we select to 
use for our clients’ investments. It’s important to know they have open architecture, their tech is good that they're able to facilitate good 
working practices with clients in respect of their custodian duties and also their facilitation of clients’ investments. 

“But our biggest problem from a governance level, when we're looking at how well our business is running, how well are our clients doing 
against outcomes: are there ‘glitches in the system’. So, is there a glitch over here because this provider can’t give us information we need, 
Maybe we can't get the outcome for the client? We record those things. 

“We've got audit trails all over the place, and we're able to pinpoint usually where something's not going quite right, or where something 
can be enhanced. … If a client complains, then obviously, we've got audit trails running back to show well, actually, we couldn't get the 
information at this point, we chased them and chased them and chased them again.

“But will now feed into our proposition committee who look at these providers. And when we're looking to select them as our preferred 
supplier partners." 

For Adviser use only. Not for use with clients.



Survey of financial advisers

Who’s Responsible
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Survey of advised customers

Engagement with Comms
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Survey of advised customers

Level of understanding
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Survey of advised customers

Engagement vs Understanding
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Thanks for your time
Get in touch with your usual contact if you need further help.
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